


HUMAN NEGATIVITY AND CHAOS ARE DESTROYING OUR PLANET, 
THE WHOLE NATURE AND EVERY SPECIE, INCLUDING US.



CHANGE IS URGENT. AND OUR GENERATION 
IS RESPONSIBLE FOR MAKING IT HAPPEN. 
HOW DO WE DO IT? 



EXPANDING OUR 
CONSCIENCE



IS A MULTIDISCIPLINARY ARTISTIC PROJECT THAT UNITES 12 SPIRITUAL LEADERS OF DIFFERENT 
BELIEFS, PHILOSOPHIES AND CULTURES FROM AROUND THE WORLD.
  
1 PURPOSE: TO EXPAND GLOBAL CONSCIOUSNESS THROUGH POSITIVE MESSAGES, IN A 
NON RELIGIOUS OR POLITICAL WAY.
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Expand global hEritagE 
through strEEt art 

intErvEntions

Join wills of 
individual changE

awakEn collEctivE 
consciousnEss

GOALS



Gaby
Herbstein



GAby HERbSTEIn. chronology of proJEcts

2001
HERoínAS
Women of Argentine 
History. 

2000
UnITED nATIonS
HUELLAS
Argentine native women. 

2010
FUnDACIÓn AZARA 
non-FoR-PRoFIT
oRGAnIZATIon 

2004
FUnDACIÓn HUÉSPED 
non-FoR-PRoFIT
oRGAnIZATIon
Prevention of mother-to-
child transmission of HIV.

2002
FUnDACIÓn JULIo boCCA 
non-FoR-PRoFIT
oRGAnIZATIon  
JULIo boCCA

2005
FUnDACIÓn HUÉSPED 
non-FoR-PRoFIT
oRGAnIZATIon 
ARGEnTInE MUSICIAnS
Fighting discrimination 
against people living with HIV.

2009
FUnDACIÓn AZARA 
non-FoR-PRoFIT
oRGAnIZATIon
ECoLoGICAL
FooTPRInT
Personalidades/Cambio 
Climático.

 

2008
FUnDACIÓn AZARA 
non-FoR-PRoFIT
oRGAnIZATIon
AvES DEL PARAíSo

2006
FUnDACIÓn HUÉSPED 
non-FoR-PRoFIT
oRGAnIZATIon
CELEbRITIES
Lucha contra el HIV.

2011
FUnDACIÓn AZARA 
non-FoR-PRoFIT
oRGAnIZATIon
Uno
Uniqueness/Ecology.

2015
DIvInA bELLEZA

2016
bELIEvE To SEE 

2013
ESTADoS DE ConCIEnCIA

2003
FUnDACIÓn HUÉSPED 
non-FoR-PRoFIT
oRGAnIZATIon
Celebrities Against HIV.

woRk In PRoGRESS

GABY HERBSTEIN IS A VISUAL ARTIST WITH MORE THAN 20 YEARS OF EXPERIENCE. SHE USES PHOTOGRAPHY TO RAISE 
AWARENESS THROUGH DIFFERENT PROJECTS THAT REFLECT HER CONCERN FOR THE PLANET AND MANkIND. 



GAby HERbSTEIn

ARTISTIC DIRECTION 
AND PHOTOGRAPHY

PAoLA bRAILE

DESIGN AND
POST-PRODUCTION

ERIC DAwIDSon
DIRECTION AND
AUDIOVISUAL 
PRODUCTION

LUCIA IRAZUSTA

MARkETING ARGENTINA

CECILIA SCARAbELLo

MARkETING ARGENTINA

JULIETA SoPEñA

COMMUNICATION

TEbAn kIM

DIGITAL 
DEVELOPMENT

RoMInA RISSoLo

MARkETING ARGENTINA

CARoLInA ARECCo

MARkETING ARGENTINA

FLoREnCIA RICo

GENERAL
COORDINATION

SEbASTIÁn MALUGAnI

DIGITAL 
DEVELOPMENT

MARIAno DAwIDSon
DIRECTION AND
AUDIOVISUAL 
PRODUCTION

MARIAnA CUEvAS

MARkETING ARGENTINA

RobERTo InTERIAno
FINANCE AND 
INTERNATIONAL 
OPERATIONS

MARTín DIEZ

SCOUTING AND 
IMPLEMENTATION

DAnIEL LoFFEDRA

EXECUTIVE
PRODUCER

ABOUT OUR TEAM 

MARCELo DECoUD

SCIENTIFIC ADVISOR

GAbRIEL ARREGUEZ

POST-PRODUCTION



book

ItInerant photographIc exhIbItIon 
In dIfferent cItIes of the world

artIstIc campaIgn
socIal medIa

“Donate your wall” campaign /
publIc spaces InterventIons

documentary fIlm

MULTIDISCIPLINARY ARTISTIC PROJECT 

offIcIal websIte

launch event
buenos aIres & mIamI



voluntEEr

bEnEfactor

social bonds

crowdfunding

ECOSYSTEM

govErnmEnt

sociEty



APPLyInG THE TIPPInG PoInT To GLobAL CHAnGE IS CRITICAL. 
MICRo-GoALS CAn TURn InTo MACRo-bEHAvIoR.



12  SPIRITUAL  LEADERS 

THEY ALL DEVOTE THEIR LIVES TO SPREAD MESSAGES OF UNITY AND EXPAND 
CONSCIOUSNESS. 

* THE FIRST 6 SPIRITUAL LEADERS ARE ConFIRMED. THE oTHERS 6 ARE TbD.

ABUELA MARGARITA  

ROSE PERE

ANGAANGAq

DALAI LAMA

HIAH PARkADMOR DE MALTA

ECkHART TOLLE

SRI SRI RAVY YANkAR PADRE THOMAS MATHEW

NIkOLAY OORzHAk DESMOND TUTU LLEWELLYN VAUGHAN-LEE



12 SPIRITUAL LEADERS, 12 DESTInATIonS 

InDIA

RUSSIA
GREEnLAnD

nEw ZEALAnD

vIEnnA

UnITED kInGDoM

MALTA

SoUTH AFRICA

CAnADA

ITALy

MExICo

* In process ... some destinations are not confirmed.

USA

ARGEnTInA



- NOVIEMBRE 2016 -

Meeting with PoPe FRAnCiS
Presentation and Blessing of the Project



IMPLEMENTATION SCHEDULE

2016
PREPRODUcTION STAGE 01 STAGE 03STAGE 02 STAGE 05

2017 2018

M J J A S o n D J F M A M J J A S o n DJ F M A M J J A S o n D

bEginning of 
thE 12 trips

strEEt art intErvEntion 
in buEnos airEs 

social mEdia launch

trailEr rElEasE in 
social mEdia

trips communication 
in social mEdia

lEadErs communication 
in social mEdia

communication 
in social mEdia

digital campaign
platform

social mEdia campaigns

assEmbly of graphic 
campaign 

film prE production: scripts 
contEnt rEvision
vidEo Editing 
social mEdia

art Exhibition in 
buEnos airEs 

 art Exhibition in 
miami



novEMbER 2017
PROJECT LAUNCH AND PRESENTATION OF THE FIRST SPIRITUAL LEADERS.



TRAILER

PASSWORD: cpv

https://vimeo.com/236176551


PHOTO EXHIBITION IN BUENOS AIRES 2018
An InTERACTIvE MULTIMEDIA ExHIbITIon THAT wILL PoRTRAy THE THoUGHTS oF THE 12 SPIRITUAL LEADERS wHoSE 
MAIn PURPoSE In LIFE IS To SPREAD MESSAGES oF UnIon, LovE AnD HEALInG.

PRoJECT ConTEnT:

 - BIG SIzE PHOTO EXHIBITION.

 - SPIRITUAL LEADERS MESSAGES.

 - VIDEO AND MAPPING CONTENT WITH EACH INTERVIEW�S HIGHLIGHTS.

 - PRINTED GRAPHIC MATERIAL.

 - ORIGINAL MUSIC.

 - COLLECTION BOOk.



ITInERAnT WoRLDWIDE ToUR In 12 CITIES  

* SoME DESTInATIonS ARE TbD.



urban art intErvEntions



URBAN ART INTERVENTIONS



URBAN ART INTERVENTIONS



URBAN ART INTERVENTIONS
IN LEVEL CROSSINGS AND BRIDGES



URBAN ART INTERVENTIONS



IN CONSTRUCTION FRONTS

URBAN ART INTERVENTIONS



IN SUBWAYS

URBAN ART INTERVENTIONS



IN SUBWAYS

URBAN ART INTERVENTIONS



IN SUBWAYS

URBAN ART INTERVENTIONS



IN PUBLIC TRANSPORT STATIONS

URBAN ART INTERVENTIONS



IN PUBLIC TRANSPORT STATIONS

URBAN ART INTERVENTIONS



IN GARBAGE TRUCk FLEET

URBAN ART INTERVENTIONS



IN STAIRS

URBAN ART INTERVENTIONS



IN BIkE LANES

URBAN ART INTERVENTIONS



INTERVENTIONS IN LOW-INCOME AREAS

URBAN ART INTERVENTIONS



PARkS AND SqUARES INSTALLATION 

ITINERARY INTERVENTION



DONATE YOUR WALL CAMPAIGN (ON AND OFFLINE) 



GUERRILLA MARkETING



INTERACTIVE ART WALL



INTERACTIVE ART WALL



WE WILL SUBMIT CAMPAIGNS WITH INTERVIEWS TO THE SPIRITUAL LEADERS, A TRAVEL DIARY AND MESSAGES THAT 
HUNDREDS OF PEOPLE FROM DIFFERENT PARTS OF THE WORLD SENT US.

VIDEO CAMPAIGN



PHOTO EXHIBITION



PHOTO EXHIBITION - VIDEO SPACE



ALONGSIDE THE PHOTO EXHIBITION WE WILL LAUNCH THE BOOk “BELIEVE TO SEE”. INSIDE YOU WILL FIND 
PHOTOGRAPHS, INTERVIEWS AND INFORMATION ON THE 12 TRIPS, THE LEADERS AND THEIR POWERFUL THOUGHTS. 

BOOk

Design Deluxe version
1000 units
200 pages

Closed Size: 24.5 x 34 cm

Design Pocket version
3,000 units
200 pages
Size closed: 25 x 20 cm



OFFICIAL WEBSITE “BELIEVE TO SEE” 



MULTIPLyInG PoSITIvE MESSAGES: A SOCIAL MEDIA CAMPAIGN CAN GO VIRAL AND HAVE A HUGE IMPACT.

DIGITAL CAMPAIGNS

https://www.facebook.com/GabyHerbsteinOficial
https://www.instagram.com/gabyherbstein/
https://vimeo.com/gabyherbstein


DIGITAL CAMPAIGNS





THIS PROJECT IS POSSIBLE THANkS TO THE CONTRIBUTION OF THE DIFFERENT 
GOVERNMENTS, PRIVATE COMPANIES AND INDIVIDUALS THAT ARE TRULLY 
INTERESTED IN DOING SOMETHING GOOD FOR ALL MANkIND.

“wE oURSELvES FEEL THAT wHAT wE ARE DoInG IS JUST A DRoP In THE 
oCEAn. bUT THE oCEAn woULD bE LESS bECAUSE oF THAT MISSInG DRoP.”

MoTHER TERESA oF CALCUTA 

How To bE A PART oF bELIEvE To SEE?

ngosprivatE sEctor gEnEral public
crowdfunding

govErnmEnt mEdia 
kEy opinion 

lEadErs



A PRoJECT oF PoSITIvE
CHAnGE, FoR ALL oF US. 


